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NIELSEN ADMOSPHERE

5 YEARS IN BULGARIA

OUR VISION
FOR THE NEXT 5 YEARS
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WELCOME
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Å Foreword
ÅNielsenôs global strategy ïFocusing on International Media 

Measurement
Å Global development of TV viewing 
Å Millenials
Å TAM and development of TV viewing in Bulgaria
Å Timeshift viewing trends ïglobally and in Bulgaria 
Å Radio listening trends in Bulgaria
Å Monitoring services
Å What will be next?
Å Tools
Å Q&A

AGENDA
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CLAIRE HARRIS

Commercial Leader

Nielsen

TEREZA ĠIMEĻKOVĆ

Chairwoman

Nielsen Admosphere

IVAN GENCHEV

Managing Director

Nielsen Admosphere Bulgaria

MAGIDA SUKKARI

International Business Development

Director Nielsen Admosphere

JAKUB VIDNER

Managing Director

Adwind Software
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ÅNielsenôs global strategy ïFocusing on International Media 

Measurement
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Focusing on International Media Measurement

Claire Harris

Sofia, Bulgaria 28 November 2017

NIELSENôS GLOBAL 
STRATEGY
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OUR MISSION

An uncommon sense of the 

consumer for faster, smarter, 

more confident decisions that 

improve performance

OUR PROMISE 

The most complete understanding of 

consumers worldwide. 
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REACHING YOUR AUDIENCE USED TO BE SIMPLER

BRAND MESSAGE AUDIENCE
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BUT THE MEDIA LANDSCAPE HAS CHANGED

BRAND MESSAGE AUDIENCE
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WE MAKE SENSE OF THE CONSUMERôS WORLD

TV

SOCIAL MEDIA

RADIOPRINT

MOBILE

IN-STORE

COMPUTER

PLAY

WATCH

COMMUNICATE

READ

BUY

LISTEN

Data assets, science & technology
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We measure media 

in 47 countries, 

representing around

80% 
of global advertising 

spend

We capture

85
million

retail product transactions 

a year in 350,000+ 

stores globally

We measure the 

activity of more than

500,000
online panelists 

worldwide

90+ YEARS OF INNOVATION, 100+ MARKETS GLOBALLY
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THE CHANGING MEDIA 
LANDSCAPE



/
ƻ
Ǉ
ȅ
Ǌ
ƛ
Ǝ
Ƙ
ǘ
 
ϭ
 
н
л
м
т
 
¢
Ƙ
Ŝ
 
b
ƛ
Ŝ
ƭ
ǎ
Ŝ
ƴ
 
/
ƻ
Ƴ
Ǉ
ŀ
ƴ
ȅ
 
ό
¦
{
ύ
Σ
 
[
[
/
Φ
 
/
ƻ
ƴ
Ŧ
ƛ
Ř
Ŝ
ƴ
ǘ
ƛ
ŀ
ƭ
 
ŀ
ƴ
Ř
 
Ǉ
Ǌ
ƻ
Ǉ
Ǌ
ƛ
Ŝ
ǘ
ŀ
Ǌ
ȅ
Φ
 
5
ƻ
 
ƴ
ƻ
ǘ
 
Ř
ƛ
ǎ
ǘ
Ǌ
ƛ
ō
ǳ
ǘ
Ŝ
Φ

CONSUMERS HAVE MORE CHOICES THAN EVER TO 

ENGAGE WITH CONTENT
Self-reported paid services used to watch 

broadcast and/or VOD programming

BLU-RAY PLAYER

6%

COMPUTER

77%

GAME CONSOLE

11%

SMART TV

37%

MOBILE PHONE

45%

TABLET

41%

Online devices used to watch VOD programming

(Europe only)

Source: Global Video on Demand Report, March 2016 Base : All those who watch any type of video-on-demand programming in Europe n=8235


