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OBOBLLEHU AAHHU 3A MECELIA

A HaumnoHaneH naHen:

i CpegHa ronemMnHa-HalaolderBKmM CIT BAES N
it CpeagHa T oneMMWHa —A2890BDMyaTKHIHA TrBaaH € N

A CpeaHo-gHeBHa TeneBU3MOHHA regaemoct (ATS):
i Bb3 pacT o 8+ 4:30:p9y(lmthanm:ss)
(-00:16:00BCc p a B H € HMiaep TCc, TM2.PD 1 7

i Bb3 pacT o &849: r3AA02 ¢gnh.mm:ss)
(-00:1212B cpaBH&Mawa,c 2P.17

A Total Rating (All TV Channelg+$):17,37%
(-111% B cpaBiMapwpme 0cl 7m.r . )

A Average daily Reach (All TVChannels4+4:72,32%
(-1. 31 % B cpMapmrR2Oag7cr m)

A Monthly Reach (All TV Channelgl4): 96,42%
(+005% B cpasBWmMMawmwe Ocl 7m.r . )
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hh: 06:00-06:00u.
(hh:mm) 4+
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BCUMNUKWM TB

hh 06:00—06:00u.
.mm
( ) 18-49
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3:11 3:.22
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3:05 3:16 3:06 3:19 3:21 3:37 3:31
10 11 12 13 14
2:55 2:59 2:57 2:47 3.08 3:05 3:16
17 18 19 20 21
4:19 3:23 3:28 3:33 3:21 3:37 4:16
24 25 26 27 28
3:09 2:55 2:44 2:48 2:57 3:11 3:39
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MHbopmauunoHeH BionetnH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

OCEHOBHW TB:TPY MU
SHARE 06:00- 05620 0 y

NatGeo Wild HD; 0,58

FOX Life; 0,42 24 Kitchen: 0.40 4+
FOX; 0,86
FOX Crime; 1,38 Baby Tv; 0,18 BNT1; 4,05
National Geographic; 0,84
DiemaSport 2; 0,57 \
DiemaSport 1; 0,78

BNTHD; 0,20
BNT2; 0,41
Other Channels; 25,24 / BNTworld; 0,25

bTV; 25,83

Nova; 22,08

Di Family: 3,35
Diema; 2,73
KinoNova; 2,16
Nova Sport; 0,08
bTV Lady; 0,64
RING BG; 0,43
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MHbopmauunoHeH BionetnH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

OCEHOBHW TB:TPY MU
SHARE 06:00- 05620 0 y

FOX Life; 0,79 NatGeo Wild HD; 0,63 18 49
24 Kitchen; 0,54

FOX;1,24

Baby TV; 0,39
FOXCrime; 1,37 BNT1; 2,36

BNTHD:; 0,20

National Geographic; 1,36

BNT2; 0,26
DiemaSport 2; 0,56

DiemaSport 1; 0,60 060

Other Channels; 27,40 .
/_ BNTworld; 0,13

bTV; 18,74
Nova; 23,75
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MHbopmauunoHeH BionetnH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

TO“ 20 LIE N EB R Y4, 18-49
Ton 20 Ha KaHanuTte 3a meceu, Anpun 2017 Ton 20 Ha KaHanuTte 3a meceu, Anpun 2017

bleneBa T pyna: 4 + lleneBa T pyna: 18-
| # |Channel [ Share% [ Rating% [l # |Channel | Share% | Rating% |
bTV IR 449 | Nova 23,75 TEEER
X nova 20 HEY KBl 1372 IR
[ 3 N 4,05 0,70 BEN b1V Cinema N/ 052 |
n Diema Family 3,35 m n bTV Comedy 3,64 m
B Diema 2,73 B Kino Nova 3,30 m
I o1V comedy 220 EI B o1 Action 279 KEER
bTV Cinema 220 HERER Diema 2,68 0,37
n Kino Nova 2,16 _ n Diema Family 2,44 m
BN o1V Action 2,13 | o LI 236 RN

i[1]] FOX Crime 1,38 m Discovery Channel 1,43 m
B Cartoon Network 1,29 [EEEIE B roxcrime YA 0,19 |
Disney Channel 1,09 _ National Geographic 1,36 _
JEY Nickelodeon Ny 0,19 [ 13 {00 WO 0,17 |
TV Evropa 0,95 _ i} Planeta TV 1,19 _
LY FOX 08 X K& cartoon Network 090 X
Discovery Channel 0,84 _ i[J FOX Life 0,79 _
National Geographic 0,84 _ i¥4 Nickelodeon 0,75 _
it:J Planeta Folk TV 0,83 _ Disney Channel 0,71 _
) Kanal 3 I 0,14 | TV Evropa 065 [N
B2} piema sport 1 072 X EX) nvat Geo wild HD 063 KN
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OCHOBHWU XAPAKTEPUCTUKHU TB KAH.

06:00-06:00u.

4+

I 0 il il il
(%) (4. (%) (%) (%)
(b 25,83 01:04 49,15 77,10 90,34
m - 22,08 00:55 46,08 76,03 89,77
4,05 00:10 23,99 53,26 75,63
Do 3,35 00:08 10,87 27,02 44,51
m < 2,73 00:06 14,16 37,42 61,28
[ 2,20 00:05 11,39 33,37 56,79
(b B 2,20 00:05 12,66 36,59 58,84
m KINOL) 2,16 00:05 12,97 36,37 59,42
[ - 2,13 00:05 13,41 39,72 63,69
(<“N 1,29 00:03 4,13 12,04 23,66
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MHbopmauunoHeH BionetnH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

OCHOBHU XAPAKTEPUCTUKMH TB KAH
06:00—06:00u.

18-49

Share ATS /Day | AHeBeHreach |CeamuueH reach] MeceueH reach
(%) (4uy: (%) (%) (%)

BT 00 =5 oo 3949 72,00 35,03

G ¢

18,74 00:36 38,27 71,74 87,83
Bclnomo 3,77 00:07 13,49 37,62 59,75
Beone 3,64 00:07 11,99 34,45 57,33
m KINo ) 3,30 00:06 13,06 37,56 60,67
o) rcrion 2,79 00:05 12,83 40,26 66,21
| Diema [N | 2,68 00:05 11,79 34,80 59,12
@ 2,44 00:04 6,66 19,59 37,11
2,36 00:04 14,17 41,12 68,15
(<N 0,90 00:01 3,15 11,02 23,47

T— 10000 | o317 65,30 759 | 9539 |
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MHdopmaumnoHeH bionetuH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

TOM 25 TB NMPOrPAMM eooome

bpoi
npepasaHuA

| 1 |Toommoimmeor 00000000 | ew | 20 18,77 42,98
| 2 |rnacorvaboneapun 000 | ew | s 17,35 39,87
| 3 Jovennmeraa 0000000000000 | ew | a4 | 17,23 37,87
| 4 loomapatosgom | ev | 4 | 14,89 33,35
| 5 |kaomceranwmeona 0000000000000 | Noa | 4 | 14,26 31,77
| 6 |Masterchet 0000000000000 | ew | 8 13,98 30,47
| 7 |HoowapownGno-Ewnematooow. | ew | 30 | 12,66 3844
| 8 Jnanapawe 00000000 | ew | 4 11,87 28,49
| o |oveenoprepwre 00000000 | ew | 10 | 11,36 34,12
| 10 |Kowmprewnpwmenw | ew | 12 11,05 27,30
| 11 Jcrommanmenosewe | ev | 4 | 1046 23,03
| 12 |bwpounmpoerns | New | 1 | 9,04 26,11
| 13 |asobmambonrapun | Noa | 4 9,01 21,90
| 14 |Kowmapnowpwwsra 0 | Noa | 4 8,87 19,23
8,54 20,71
| 16 |Hoomnapoun Gnow-Ewncnn19:00w. | Nova | 30 | 8,34 25,35
|17 Jmpecroneme | Newa | 1 8,29 17,34
| 18 |onpagwarwweor 0000000000000 | Noa | 16 | 8,10 18,82
71 29,16
| 20 Jpsanamnae 000000 | New | 1 | 7,88 18,70
| 21 |Haworanwanorapwn | Nea | s | 7,86 24,17
| 22 Jwoyrowacnaen | ev | 20 766 23,28
| 23 |senwmpomnopzannaa 0 | Nea | 1 7,44 17,28
| 24 |cemeimmporion | Noa | 20 | 7.5 29,18
| 25 fHve vawmre noaunre | Noa | 3| 711 15,74
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MHdopmaumnoHeH bionetuH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

TOM 25 TB NMPOrPAMM eooome

Booii
npeaaBaHus

| 1 [kaopeevanwnsopa 0000000000000 | Noa | a4 | 13,93 36,86
| 2 [sopsummpoens | Nova | 1 | 12,73 39,07
| 3 [ovennwewora 00000000000 ew | a4 | 12,11 32,06
| 4 [macorvabonrapnn | bw | 5 | 11,82 33,62
| 5 fwasterchet 000000000 | ew | s | 10,56 26,83
| 6 [bpwapatospom | ew | a4 | 10,52 28,05
| 7 [teommoiiwmeor | ewv | 2 | 10,31 30,91
| 8 [Kowmapnowywwmra | Nova | a4 | 10,22 26,25
| o fmpecroma | Nova | 1 | 9,64 2352
| 10 [benwmpomnopzannaxa | Nova | 1 | 9,04 24,67
| 11 [bepsmmpocres 0 | Noa [ 1 | 8,95 27,16
|12 franapawn | bv [ a4 | 8,94 23,91
| 13 [onpapvareneor | Nova | 16 | 8,65 26,60
| 14 fpeanernaa | Nwa | 1 | 8,37 23,83
7,95 24,69
| 16 [Asobmamboarapus | Nova | a4 | 7,88 23,06
| 17 [cronmianmenosewe | bv | a4 | 7,79 21,94
| 18 [copmmpenmnos, | Noa [ 12 | 7,78 22,69
| 19 [Hwe, vawvmewpawre | Noa | 8 | 7,78 20,72
| 20 [Hosmiapewn bnok- Emmenn19:00a. | bv [ 30 | 7,00 29,07
| 21 [Hoowwapcan 6nok-Emmonn19:00w. | Nova | 30 | 6,98 29,05
| 22 [Kommpmrewnpuarenn | bv | 12 | 6,80 19,39
m Ypapst "Menvm" 123 m 6,57 19,24
| 24 [orvpenoprepre | bev | 10 | 6,49 25,69
| 25 |rocnopapuaeoma | Now | 20 | 6,31 23,65
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MHdopmaumnoHeH bionetuH | HauuoHaneH naHen - bbarapua | TB ayautopuara — Anpun 2017

TOM 20 HA PEKNAMOAATEJIUTE

cmoospem=mun-3apaHmnte TRPs 30

LieneBa rpyna: 4+ Lenesa rpyna: 18-49
| # |company | TRP30s M # |Company | TRP30s |
PROCTER & GAMBLE BULGARIA I 553303 |JEW PROCTER & GAMBLE BULGARIA B aa0161
BEN cARLSBERG BULGARIA BB 533572 JEINATIONAL LOTTERY I 398569
IEM NATURPRODUKT I 4382685 [JJEM NATURPRODUKT I 330466
M NATIONAL LOTTERY ' 457347 M CARLSBERG BULGARIA B 368710
BEN coca-coLa BULGARIA B 209611 BN coca-coLA BULGARIA B 33734
I 5iLLA BULGARIA B 3961,38 I RECKITT BENCKISER BULGARIA B 312728
HENKEL BULGARIA B 379373 BILLA BULGARIA I 296964
IEN RECKITT BENCKISER BULGARIA B 371427 |JEI HENKEL BULGARIA B 295468
BEM WALMARK BULGARIA B 360570 [JERNESTLE BULGARIA B 285820
Il NESTLE BULGARIA B 359136 U WALMARK BULGARIA F 262104
KAUFLAND BULGARIA B 313197 RN kAmENITZA I 259305
iP3 CHIPITA BULGARIA B 312898 JEEMricosoTA B 250505
JEY LIDL BULGARIA B 311318 JEEN KAUFLAND BULGARIA I 24978
Tl KAMENITZA I 305057 [P LDL BULGARIA BB 238535
Tl FicosoTA I 303405 [JEEH BEIERSDORF BULGARIA B 236328
T3 BEIERSDORF BULGARIA B 303312 JEBH cHiPiTA BULGARIA I 230382
%] UNILEVER BULGARIA B 292920 JEEH TYMBARK BULGARIA I 228653
T} FERRERO B 2871,14 JEEY UNILEVER BULGARIA 224227
TN TYMBARK BULGARIA I 270139 [JECY MONDELEZ BULGARIA B 214997
XN GLAXOSMITHKLINE B 261093 XY FerrERO F 21432

*Kracaucrae e st TYa: oH e V=B IIoY B @z pe K TaMHKN GopMKM TwuUunNn Tenewon
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UHdopmaumoHeH BronetuH | HauuoHaneH naHen - bbarapusa |

TOM 20 HA TENIEBUSUUTE

cmoosp®m=nn-3apaHmnte TRPs 30

Llenesa rpyna: 4+

| # [Tvchannel | TRP30s
Nova 66 258,59
| 2 P 55 748,89
n Diema Family 10 008,10
I piema 7 965,97
BEH Kino Nova 6 200,31
I b1V cinema 4 420,43
bTV Comedy 4 036,48
BN o1V Action 4 024,68
BN Fox crime 2 820,57
I FoX 2 085,99
Discovery Channel 1770,30
National Geographic 1675,91
bTV Lady 1379,85
Cartoon Network 1 064,08

TV Evropa 1041,33
T3 FOX Life 951,09
1WAl Nickelodeon 922,23
Planeta TV 905,39

Y TLC 744,57
m Disney Channel 676,63

Llenesa rpyna: 18-49

| # [Tvchannel  |TRP30s
Nova 57 570,18
| 2 P 32 806,14
BEN Kino Nova 7 558,51
I piema 6 090,49
BEN o1V Cinema 6 029,32
n Diema Family 5 856,80
bTV Comedy 5 127,93
BN o1V Action 4 280,92
BEN Fox 2 362,81
Discovery Channel 2 333,60
National Geographic 2 157,47
iV FOX Crime 2 147,10
Planeta TV 1431,52

FOX Life 1 429,28

bTV Lady 905,88
T3 TLC 771,72
iV Fen TV 676,52
Cartoon Network 574,11

TV Evropa 544,03
m Nickelodeon 529,48

*Krpracra gaea T-a: oHeV -BIoiY B @z p e K 1aMHN GopmMu Twun Tenewon

MEDIARESEARCH « R&A « AD INTEL -« ADWIND SOFTWARE

TB aygutopuara — Anpun 2017

13




—-UleneaBpwnn, BKAWYBAWKM AmMmuypaTtTa OT CbHLOTHB
Ha TepuTtopusastTa Ha Penyobnuka Bwvbnrapwmsa, B A0
JlaHHWTEe 3a TeneBU3IUWOHHATa ayaunTopusas, WU3IHEC
nocoYyeHUTEe ULeNeBU T pynu;

—-CpefiHa NPOABNXUTENHOCT Ha BpPpeNl

Tenesnsnmda, 3a JgedhunHumpaHuma nepmopn OT BpPpeMe,;
-OcpepgHemappornnte (0T Oaraeed/pa fue n,
TBporpama. M3uyumcnaesa ce KaTo CpepgHO 4yumcno

ceKyHAaa OT npepgaBsaHerToO,;
—OcpeaHeH HpoopuaeTHaT ( OT pAagewma omaEmadmBa T
porpama. W3uyumcnasea Cce KaTo cCpefgHO 4YMmcno O
npepaBaHeTO0) Ha xXxopaTa B cTpaHaTta (oT papgape
TeneBMW3INOHHAaAaTa nNporpamva,;
-denbvT Ha BCcekwnw TB KaHan B obwumsa O6Gpon H
Bpewme;
(coverage}-NMpoueHTBHBT Ha 3 pruwregmanye,H Kdn 18d Haal
cekKyHaun 6e3 npexkbcBaHe, npe3 pgedunHumpaHumsa n
—Hns3 xocgmvmupi BK A @@ gaHNTe 25
C HBAMIC OK pPenWTUHT nNpes3. pogedPuHuupaHng nepunoag
—Number of the target group rating poi

o |
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Ivan Genchev, Managing Director
Nielsen Admosphere Bulgaria JSC,

81-A Bulgaria Blvg 1404Sofia

Tel: +359 2 9809330, 9807510

E-mail: ivan.genchev@admosphere.bg
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Nielsen Admosphere Bulgaria JSC

Nielsen Admosphere Bulgaria is subsidiary of Czech significant research agency Nielsen
Admosphere which offer a wide portfolio of products and servicescovering market and media

researchanalysisand data processingWe focusespeciallyon methodologicallyand technologically
demandingprojects, such as electronictelevision audiencemeasurement,applyingthe TV meter

method and Internet audience measurement,or the socicdemographyof Internet users via

NetMonitor. We have developed our own technology for electronic media measurement —

SimMetry™. We are alsodedicatedto advertisingmonitoring Ad Intel, market research,especially
faceto-face surveys,CAWI,CATIsurveysand data analysis We offer comprehensiveservicesof a

reliableresearchagencywith the backgroundof the internationalcompanyNielsen.

One part of the Nielsen Admospheregroup is Adwind Software, a sdftware company which
developssoftwarefor workingwith datafrom audienceresearchandadvertisingmonitoring.

We have branch offices in Bulgariaand the Czechand SlovakRepublicsand we co-operate with
other partnersabroad
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